
Social Capital Survey

Provisional results



Social Capital

‘Social Capital is the glue that 
holds communities together 
(Community Cohesion) and 
the resources to help it move 
on (Empowerment).



Bonding Social Capital:
Family and friendship relationships and peer 
groups that provide a sense of belonging

Bridging Social Capital:
Creating links with people outside our 
immediate circles.  Broadening 
opportunities.

Linking Social Capital:
Access to influential others and power 
structures



Social Capital Framework

Feelings of 
Trust and Safety

Values, Norms
Outlook in Life

Networks
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Citizen Power/ 
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Reciprocity
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Sense of Belonging
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Social Capital Survey

Survey had 24 questions

Survey carried out in June/July 2006 and Feb/March 
2009.

Interviewed 10% of Adult population in each target 
community

Interviews undertaken by trained volunteers and Ipsos
MORI



Stronger Communities National 
Indicators LAA2

NI 1 - % of people who believe people from different 
backgrounds get on well together in their local area
NI 2 - % of people who feel that they belong to their 
neighbourhood
NI 4 - % of people who feel they can influence 
decisions about their locality
NI 6 - Participation in regular volunteering(min. 2 hrs 
per month) 
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Volunteering
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Influence Together

0.0
10.0
20.0
30.0
40.0
50.0
60.0
70.0
80.0

1 2 3

Category

Pe
rc

en
ta

ge

2006
2009

Deprived Average Rural

NI 4



Influence Together

0.0
10.0
20.0
30.0
40.0
50.0
60.0
70.0
80.0

1 2 3

Category

Pe
rc

en
ta

ge

2006
2009

Deprived Average Rural

NI 4



Influence Together

0

20

40

60

80

100

1 3 5 7 9 11 13 15 17 19

Area

P
er

fo
rm

an
ce

2006
2009

NI 4

Deprived Average Rural



Influence Together

0

20

40

60

80

100

1 3 5 7 9 11 13 15 17 19

Area

P
er

fo
rm

an
ce

2006
2009

NI 4

Deprived Average Rural



Diff

-40
-30
-20
-10

0
10
20
30
40

1 3 5 7 9 11 13 15 17 19

Places

Pe
rc

en
ta

ge
 D

iff

Diff

NI 4

Deprived Average Rural



Diff

-40
-30
-20
-10

0
10
20
30
40

1 3 5 7 9 11 13 15 17 19

Places

Pe
rc

en
ta

ge
 D

iff

Diff

NI 4

Deprived Average Rural



-30

-25

-20

-15

-10

-5

0

5

10

1 2 3 4

Sense of

Belonging

Empowerment Volunteering Cohesion

AREA 12


